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February 2022 Commerce News Roundup
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Key Facts & Figures

40.5%$31.1B
Amazon ad services 
revenue hit $31.1B in 

2021 
eMarketer

U.S. retailers missed 
$82B in missed CPG 

sales in 2021 because 
of OOS items  
Grocery Dive

Private brand sales 
hit $199 billion in 2021 

Supermarket News

98%$82B$199B
Forty percent of 2022 
U.S. eCommerce sales 

will be from mobile 
commerce 

transactions 
eMarketer

Ninety-eight percent 
of consumers plan to 

make at least one 
purchase through 

social media this year 
Media Post

$2.1B
Walmart 2021 

advertising revenue 
generated $2.1B 
Marketing Dive

https://www.emarketer.com/content/amazon-has-larger-advertising-business-than-youtube
https://www.grocerydive.com/news/empty-shelves-sapped-retailers-of-82b-in-cpg-sales-last-year/618569/
https://www.supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021?NL=SN-02&Issue=SN-02_20220222_SN-02_986&sfvc4enews=42&cl=article_3&utm_rid=CPG06000052895257&utm_campaign=49887&utm_medium=email&elq2=d4f17c1ea4ca469ca4f82c3c4522e98d
https://www.emarketer.com/content/ecommerce-shoppers-moving-mobile
https://www.mediapost.com/publications/article/371412/
https://www.marketingdive.com/news/walmarts-ad-business-hits-2b-as-automation-plays-larger-role/619094/


Key Theme 
Global eCommerce 

Several global eCommerce forecasts released in February offer a good picture of the global eCommerce economy, showing: 

• eCommerce sales worldwide are set to represent 20.3% of total retail sales in 2022, per eMarketer. 

• 2022 eCommerce sales growth will be led mostly by developing countries in Latin America and Southeast Asia. The United 

States is the only advanced economy to be in an eMarketer Top 10 eCommerce Sales Growth Forecast. 

• Canada is expected to reach nearly $80B in eCommerce sales in 2022 and over $100B in eCommerce sales in 2025. 

• eCommerce penetration in Africa was approximately 28% in 2021 and is expected to have 388M online buyers in 2022.

eCommerce Sales Growth 
Forecast to be Highest in 
Philippines, India in 2022 

February 3, 2022 
eMarketer

Canada eCommerce Sales 
to near $80B in 2022 

February 8, 2022 
eMarketer

Germany, UK, France and 
Italy generate 60% of 
European eCommerce 

revenue 
February 2022 
ecommerceDB

Africa eCommerce 
forecasts show promise, 

growth for future 
February 2022 
ecommerceDB 
ecommerceDB

A D D  T O  C A R T

Top Monthly Headlines

Southeast Asia forecast 
to reach $100B 

eCommerce Sales in 2023 
February 22, 2022 

eMarketer

https://www.emarketer.com/content/global-ecommerce-forecast-2022
https://www.emarketer.com/content/ecommerce-sales-2022
https://www.emarketer.com/content/canada-s-ecommerce-sales-reach-nearly-80-billion-2022
https://ecommercedb.com/en/blogPost/3488/african-ecommerce-user-growth-beats-asia
https://www.emarketer.com/content/ecommerce-sales-2022
https://www.emarketer.com/content/canada-s-ecommerce-sales-reach-nearly-80-billion-2022
https://ecommercedb.com/en/blogPost/3485/europes-biggest-ecommerce-countries
https://ecommercedb.com/en/blogPost/3488/african-ecommerce-user-growth-beats-asia
https://ecommercedb.com/en/blogPost/3503/africa-most-promising-mobile-commerce-market
https://www.emarketer.com/content/southeast-asia-sees-fastest-digital-sales-growth-world


Key Theme 
Online Grocery 

• Per a Brick Meets Click/ Mercatus survey published by Supermarket News, the U.S. online grocery market totaled sales of $8.5 

billion January 2022, compared with $8.9 billion in December and down 8.6% from $9.3 billion in January 2021.  

• Year over year, sales rose only in the click-and-collect channel, edging up about 2.5% to $4 billion in January 2022.  

• Delivery sales shrank 6.3% to $3 billion. Ship-to-home sales accounted for almost two-thirds of the overall online sales decline, 

dropping 28.6% to $1.5 billion. 

Survey: Walmart and 
Amazon Lead As 

Preferred Online Grocers 
February 4, 2022 

Grocery Dive 
Supermarket News

Pickup was bright spot for 
January online grocery 

February 14, 2022 
Grocery Dive 

Supermarket News

Instacart fueling online 
grocery delivery 
February 15, 2022 

Supermarket News

Convenience, time 
savings drive online 

grocery globally 
February 2022 
ecommerceDB

U.S. click and collect sales 
expected to grow 19% in 

2022 
February 25, 2022 

eMarketer
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https://www.supermarketnews.com/online-retail/us-online-grocery-sales-moderate-january
https://www.grocerydive.com/news/walmart-amazon-far-ahead-of-supermarkets-among-online-shoppers-survey-fin/618334/
https://www.supermarketnews.com/online-retail/walmart-amazon-lead-consumers-online-grocers-choice
https://www.grocerydive.com/news/pickup-the-bright-spot-in-an-otherwise-gloomy-january-for-online-grocery/618802/
https://www.supermarketnews.com/online-retail/us-online-grocery-sales-moderate-january
https://www.supermarketnews.com/online-retail/study-instacart-fueling-online-grocery-market
https://ecommercedb.com/en/blogPost/3494/drivers-for-online-grocery-shopping
https://www.emarketer.com/content/us-click-and-collect-sales-growth-slowed-2021-will-rebound-2022


Key Theme 
Social Commerce 

• 49% of TikTok users say that the app is a good place to discover something new and 44% discover products from videos 

posted by brands. 

• Snapchat users engage with the app's AR features more than 6 billion times a day, and 93% of them are interested in using 

the technology for shopping, according to Snap. 

• Initial tests of a new "catalog-powered" shopping lens through AR on Snapchat generated $6 million in sales for Ulta Beauty 

and a 17-time lift in purchases among women for MAC Cosmetics.

A D D  T O  C A R T

Top Monthly Headlines

How Social Media 
Platforms Are Adjusting 

to Privacy Policy Changes 
February 7, 2022 
Modern Retail

Social Commerce Growth 
February 1, 2022 

Path to Purchase

Study: 98% of U.S. 
Consumers to Make At 

Least One Purchase Via 
Social Media  

February 21, 2022 
MediaPost

5 Significant Social 
Commerce Trends in 2022 

 February 15, 2022 
Ecommerce Times 

https://www.socialmediatoday.com/news/tiktok-shares-new-insights-into-the-impact-of-tiktok-clips-in-the-purchase/618745/
https://www.marketingdive.com/news/snapchats-ar-shopping-upgrade-points-to-social-commerce-future/618192/
https://www.marketingdive.com/news/snapchats-ar-shopping-upgrade-points-to-social-commerce-future/618192/
https://www.modernretail.co/platforms/how-facebook-snap-and-pinterest-are-adjusting-to-the-post-ios14-landscape/
https://pathtopurchaseiq.com/new-consumer-january-february-2022
https://www.mediapost.com/publications/article/371412/
https://www.ecommercetimes.com/story/5-significant-social-commerce-trends-in-2022-87417.html


Key Theme 
AR, VR, and the Metaverse 

• By 2026, it’s predicted 25% of people will spend at least an hour per day in the metaverse. 

• In China, the total addressable market for the metaverse could be 52 trillion yuan, or around $8 trillion, Morgan Stanley said in 

a report published in January. 

• Presented with options, including BOPIS, checkout-free tech, VR/AR integrations and even geo-targeted ads upon arrival, more 

than half (often more than 75%) of shoppers are either using shopping technologies today or ready to use it in the future.

Pinterest adds augmented 
reality feature for home 

decor 
February 1, 2022 

Retail Dive

Shopify rolls out 3-D and 
AR tools for retailers 

February 7, 2022 
Inc

Gartner: A quarter of 
consumers will use the 

metaverse daily by 2026 
February 10, 2022 

Retail Dive

Is the Metaverse Actually 
Safe for Brands and 

Consumers? 
Date 

AdWeek

Shoppable Holograms 
Land on New York 

Fashion Week Catwalk 
February 12, 2022 

Glossy
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https://venturebeat.com/2022/02/11/report-by-2026-its-predicted-25-of-people-will-spend-an-hour-per-day-in-the-metaverse/
https://www.cnbc.com/2022/02/14/china-metaverse-tech-giants-latest-moves-regulatory-action.html
https://www.marketingdive.com/spons/why-you-should-be-taking-cross-channel-phygital-shopping-seriously/619257/
https://www.marketingdive.com/spons/why-you-should-be-taking-cross-channel-phygital-shopping-seriously/619257/
https://www.retaildive.com/news/pinterest-adds-augmented-reality-feature-for-home-decor/618088/
https://www.inc.com/kevin-j-ryan/shopify-3d-augmented-reality-online-retail.html
https://www.retaildive.com/news/gartner-a-quarter-of-consumers-will-use-the-metaverse-daily-by-2026/618474/
https://www.adweek.com/sponsored/is-the-metaverse-actually-safe-for-brands-and-consumers/
https://www.glossy.co/fashion/exclusive-holograms-have-landed-on-the-nyfw-catwalk/


Key Theme 
Sustainability 

• Green, sustainable products and services are on their way to becoming a trillion-dollar market. Nearly three quarters (75%) of 

consumers said they prefer eco-friendly brands, but 60% are unwilling to pay more for that green product. 

• 35% of consumers rank sustainability as a top five consideration while shopping, according to Klarna’s 2021 insights report. 

• Grocery is the largest contributor to plastic waste and accounts for over 82 million tons of waste a year. 

• Kroger’s latest partnership offers products in reusable packaging from Loop, allowing consumers to recycle select products.

Klarna points digital 
shoppers to sustainable 

brands 
February 3, 2022 
Fast Company

Survey: Sustainability label 
claims are influencing more 

consumers 
February 8, 2022 

Grocery Dive

Grocers have work to do 
on sustainability, survey 

shows 
February 16, 2022 

Grocery Dive

Understanding the 
Sustainable Product 

Shopper 
February 17, 2022 
Path to Purchase

Food Delivery Platforms 
Seek to Reduce Single-

Use Plastic Waste 
February 21, 2022 

Modern Retail
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https://pathtopurchaseiq.com/report-identifies-sustainable-product-purchasing-trends
https://pathtopurchaseiq.com/report-identifies-sustainable-product-purchasing-trends
https://www.fastcompany.com/90718611/klarna-sustainability
https://www.modernretail.co/retailers/how-walmart-and-other-food-delivery-platforms-are-attempting-to-reduce-single-use-plastic-waste/
https://www.bakerinstitute.org/media/files/files/71bcd83b/bi-brief-112018-ces-plastic.pdf
https://www.epa.gov/facts-and-figures-about-materials-waste-and-recycling/containers-and-packaging-product-specific-data
https://www.cnn.com/2022/02/23/business/loop-kroger-launch/
https://www.fastcompany.com/90718611/klarna-sustainability
https://www.grocerydive.com/news/sustainability-label-claims-are-influencing-more-consumers-survey-finds/618581/
https://www.grocerydive.com/news/grocers-have-work-to-do-on-sustainability-survey-shows/618949/?utm_source=Sailthru&utm_medium=email&utm_campaign=Issue:%202022-02-16%20Grocery%20Dive%20%5Bissue:39834%5D&utm_term=Grocery%20Dive
https://pathtopurchaseiq.com/report-identifies-sustainable-product-purchasing-trends
https://www.modernretail.co/retailers/how-walmart-and-other-food-delivery-platforms-are-attempting-to-reduce-single-use-plastic-waste/


Key Theme 
Retail Media 

• During earnings reports in February, there were several notable announcements about Amazon and Walmart’s sizable, billion-

dollar retail media advertising business. 

• A survey released from Path to Purchase found that most advertisers (43%) feel that retail media networks are about as 

effective as other digital media. 

• Curious what a $6.5M Super Bowl spend could buy in a retail media equivalent? Digiday estimated that an advertiser could 

have generated 915K clicks from Instacart retail search ads instead.

gopuff is dreaming of an 
Amazon-like ad business 

February 1, 2022 
The Information

Amazon has larger 
advertising business than 

YouTube 
February 4, 2022 

eMarketer 
CNBC

Keeping track of the 
evolving retail media 

landscape  
February 7, 2022 
Business Insider

Walgreens Advertising 
Group expands solutions  

February 15, 2022 
Path to Purchase

Walmart advertising 
hauls in $2.1B 

February 17, 2022 
AdAge 

MediaPost
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Top Monthly Headlines

https://www.cnbc.com/2022/02/03/amazon-has-a-31-billion-a-year-advertising-business.html
https://www.mediapost.com/publications/article/371328/walmarts-ad-business-jumps-130-to-21b.html
https://pathtopurchaseiq.com/trends-2022-retailer-media-networks-ratings-and-challenges
https://digiday.com/marketing/what-a-6-5-million-super-bowl-ad-can-buy-in-digital-media/
https://www.theinformation.com/articles/gopuff-like-instacart-is-dreaming-of-an-amazon-like-ad-business
https://www.emarketer.com/content/amazon-has-larger-advertising-business-than-youtube
https://www.cnbc.com/2022/02/03/amazon-has-a-31-billion-a-year-advertising-business.html
http://www.apple.com
https://pathtopurchaseiq.com/walgreens-expands-ad-solutions
https://adage.com/article/digital-marketing-ad-tech-news/walmart-ad-revenue-was-21-billion-2021-it-builds-ad-network/2400861
https://www.mediapost.com/publications/article/371328/walmarts-ad-business-jumps-130-to-21b.html


Inflation set to impact retail, shoppers

Inflation was one of the key buzzwords of the February news cycle as 
retailers, manufacturers and shoppers all feel pressure from the economic 
environment. 

• Inflation reached a 40-year high, to a 7.5% annual rate. 

• An average U.S. household is spending $276 more a month. Those 
pressures are beginning to worry shoppers, with 68% - 90% claiming 
inflation is a real concern. 

• Some retailers are trying to maintain prices to retain shoppers, while 
others use dynamic pricing or price increases to pass on variable/higher 
costs. 

• Commodity costs are up ‘double-digits’, according to Kellogg. 

TAKEAWAY 

Expect retailers to continue to leverage their private label brands, which have become a big 
business. Shoppers who are feeling a pinch may shop more for deals, including shopping at 
discount or club retailers looking for value.

Tags

Shopper BehaviorThe Wall Street Journal, The Wall Street Journal, The Washington Post, 
Grocery Dive, Supermarket News, Supermarket News, Modern Retail, 
Path to Purchase, CNBC, Supermarket News

Sources

Online Grocery

https://www.wsj.com/articles/us-inflation-consumer-price-index-january-2022-11644452274
https://www.wsj.com/articles/higher-inflation-is-probably-costing-you-250-a-month-11644489000
https://pathtopurchaseiq.com/pandemics-latest-effect-consumer-behavior
https://www.nytimes.com/2022/02/25/business/economy/inflation-americans-worry.html
https://www.grocerydive.com/news/grocery-prices-rise-sharply-as-inflation-hits-new-40-year-high/618653/
https://www.wsj.com/articles/shoppers-are-caught-off-guard-as-prices-on-everyday-items-change-more-often-11643970606
https://www.cnbc.com/2022/02/24/grocery-prices-keep-rising-but-ceos-say-shoppers-are-still-buying.html
https://www.modernretail.co/retailers/how-cpg-giants-like-pepsico-kellogg-and-coca-cola-are-navigating-inflation/
https://www.supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021
https://www.supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021
https://www.supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021
https://www.supermarketnews.com/private-label/private-brand-sales-hit-199-billion-2021
https://www.wsj.com/articles/us-inflation-consumer-price-index-january-2022-11644452274
https://www.wsj.com/articles/higher-inflation-is-probably-costing-you-250-a-month-11644489000
https://www.washingtonpost.com/business/2022/02/07/grocery-produce-inflation-guacamole/
https://www.grocerydive.com/news/grocery-prices-rise-sharply-as-inflation-hits-new-40-year-high/618653/
https://www.supermarketnews.com/issues-trends/grocery-retailers-customers-paying-price
https://www.supermarketnews.com/issues-trends/how-retailers-can-future-proof-food-supply-chain-and-respond-inflation
https://www.modernretail.co/retailers/how-cpg-giants-like-pepsico-kellogg-and-coca-cola-are-navigating-inflation/
https://pathtopurchaseiq.com/pandemics-latest-effect-consumer-behavior
https://www.cnbc.com/2022/02/24/grocery-prices-keep-rising-but-ceos-say-shoppers-are-still-buying.html
https://www.supermarketnews.com/consumer-trends/us-shoppers-hold-over-inflated-view-food-prices


H-E-B and Albertsons Test Shoppable Video

TAKEAWAY 

As grocers prove social commerce to be a successful method in boosting sales and 
engagement, retailers continue to advance the content, tools and format used in shoppable 
settings. The way in taken by grocers HEB and Albertsons reinforce the view that there is no 
single approach in livestream commerce in the U.S., like that of China’s Taobao Live, a 
preeminent purveyor of live commerce. Continue to test these new formats to understand what 
works best for your consumer.

Tags

Livestream

Modern Retail, Grocery Dive 

Sources
Shoppable Content

H-E-B Albertsons

In an effort to drive eCommerce, H-E-B and Albertsons are taking two approaches in producing 
shoppable video content: 

H-E-B 
To replace in-person culinary classes amid the pandemic, H-E-B was the first company to use 
Facebook Live Shopping to launch a regular virtual series where chefs cook global dishes using 
only owned-brand ingredients and utensils, which shoppers can buy directly from within a live 
stream on Facebook.  
• The videos attract 300,000 views on average, while the biggest broadcasts have netted 

about 500,000 views, which is 2-3x higher engagement than their regular live streams. 

Albertsons 
Using its technology provider, Firework, and inspiration from Pinterest and TikTok, Albertsons' 
goal is to establish its own website into the hub for shoppable video cooking content by sharing 
shorter, pre-recorded clips with purchasing options directly on the websites of its 20+ 
supermarket brands, rather than on social platforms.  
• Albertsons reported digital sales increased 9% YoY for its fiscal Q3 ending December 4, 2021. 

https://taobaolive.taobao.com/
https://www.modernretail.co/retailers/how-grocers-like-h-e-b-and-albertsons-are-testing-out-shoppable-video/
https://www.grocerydive.com/news/how-h-e-b-got-into-livestreaming/610935/


Digital Savvy Brands Won Superbowl

Brand Interceptions:  Planters started strong by defending its search terms and product 
detail pages (PDP), but Blue Diamond made adjustments at halftime and doubled its 
sponsorship spots after Planters' ad ran. However, Planters ended the night with 10% more ads 
than its competitor.  

Brand Fumbles:  PepsiCo was the biggest offender, with 60%+ of sponsorship space for 
Doritos and 32% of sponsorship space for Cheetos being conquested by another PepsiCo 
brand. Lays intercepted Cheetos 102 times, Cheetos intercepted Doritos 57 times, and Frito-
Lay intercepted Cheetos 45 times. PepsiCo remained its largest competitor.  

MVPs: Brands that did the best job defending their brand terms and PDPs from competitive 
brand traction: Gillette, PepsiCo, Irish Spring, & Cutwater. 

TAKEAWAY 
The shopper journey is more direct than ever due to digital commerce. Brands that react during key 
moments and spikes in search volume reap the greatest reward. Identify, monitor and capitalize on 
micro and macro moments to intercept consumers when they are actively engaged with your brand. 

Tags

Retail MediaProfitero, AdAge, Path to Purchase

Sources

Online product pages and search results were monitored using top search terms 
across Amazon, Instacart, and Walmart. Each brand was then rated based on a 
Brand Interception Index to determine who did the best (and worst) job defending 
their brands from competitor ads.

https://www.profitero.com/blog/super-bowl-2022-brand-interceptions
https://www.adweek.com/commerce/how-super-bowl-advertisers-got-intercepted-online/
https://pathtopurchaseiq.com/cpg-brands-ad-success-post-super-bowl
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About Add to Cart

Add to Cart is a monthly eCommerce news summary of the key 
stories, trends and themes that eCommerce teams should be 
aware of. 

Each month, we will summarize no more than 10 key stories and 
topics. 

From the US to global, marketplace news to product innovations 
and new strategies, we will break down some of the key topics for 
eCommerce marketers across several industries such as CPG, 
Foods and Healthcare. 

Wherever possible, key takeaways and thought starters will be 
provided to assist with any application of these topics to your own 
work.

Presented by


