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Key Facts, Figures and Results

eCommerce Performance News from July 2021

Global

Key stats, news and notes:  
• The top 15 US eCommerce retailers will account for 72.3% 

of eCommerce sales in the US this year.  
• Three percent (3%) of US eCommerce sales will come from 

subscriptions in 2021. 
• China’s fast-growing midyear 618 shopping festival 

reached $83.81B in sales.  
• US eCommerce Sales are forecast to exceed $1T in 2022.

July 8 2021, eMarketer

2021 eCommerce Growth Projections for Top 15 US Retailers

July 9 2021, Retail Dive

Largest eCommerce Companies Had Double Digit Growth in 2020

July 20 2021, Progressive Grocer

Inflation Expected to Change Shopper Behaviors

July 14 2021, eMarketer

Top 5 countries for retail Ecommerce sales growth in 2021

July 2021, eMarketer, eMarketer

Top Product Categories, US Prime Day 2021

Tags

North AmericaOnline Grocery

https://www.emarketer.com/content/more-us-consumers-ecommerce-subscription-models
https://www.emarketer.com/content/chinas-fast-growing-618-shopping-festival
https://www.emarketer.com/content/us-retail-ecommerce-sales-continue-climb-toward-1-trillion
https://www.emarketer.com/content/best-buy-only-top-us-retailer-ecommerce-sales-decline-2021
https://www.retaildive.com/news/nearly-all-the-top-e-commerce-companies-grew-revenue-by-double-digits-in-20/603092/
https://progressivegrocer.com/consumers-spooked-inflation-will-change-shopping-behaviors
https://www.emarketer.com/content/top-5-countries-retail-ecommerce-sales-growth-2021?ecid=NL1001
https://www.emarketer.com/content/top-product-categories-purchased-on-prime-day
https://www.emarketer.com/content/prime-day-2021-recap-tempered-growth-changes-shopping-behavior


KEY THEME
Online Grocery

Key stats, news and notes:  
• Forester predicts the Food & Beverage category will 

continue to be the fastest-growing digital sales category, 
driving 17% of all U.S. eCommerce sales by 2024. 

• Amazon’s online grocery sales are projected to climb to 
$26.7 billion worldwide in 2026 from $14.5 billion in 2021.

Online Grocery News from July 2021

KEY TAKEAWAY 
Rapid growth and adoption in online grocery have elevated the needs of 
retailers and brands to respond to evolving habits of consumers. Predicted 
growth in online food & beverage means responsiveness will continue being 
important. Brands must continue to track omnichannel shopping trends and 
behaviors to convert and retain shoppers.

July 12, 2021 Grocery Dive

Food and Beverage Will Lead Online Sales Through 2024

July 8, 2021 Star Tribune

Shipt grocery delivery offers dietary preferences options

July 15, 2021 Supermarket News

Amazon to Double Online Grocery Sales by 2026

July 22, 2021 Progressive Grocer

Amazon’s Future of Grocery

July 2021 Grocery Dive, Supermarket News, Supermarket News 

June Online Sales Fall, But Pickup Remains Popular

Tags

North AmericaOnline Grocery

https://www.grocerydive.com/news/food-and-beverage-will-lead-online-sales-growth-through-2024-forrester-say/603161/
https://www.supermarketnews.com/online-retail/amazon-nearly-double-online-edible-grocery-sales-2026?
https://www.grocerydive.com/news/food-and-beverage-will-lead-online-sales-growth-through-2024-forrester-say/603161/
https://www.startribune.com/target-owned-shipt-grocery-delivery-offers-dietary-preferences-options/600076067/?refresh=true
https://www.supermarketnews.com/online-retail/amazon-nearly-double-online-edible-grocery-sales-2026?NL=SN-02&Issue=SN-02_20210716_SN-02_787&sfvc4enews=42&cl=article_1&utm_rid=CPG06000052582297&utm_campaign=46836&utm_medium=email&elq2=6bdc31c7cbd0444cba0dd5b40a006f07
https://progressivegrocer.com/amazon-taking-grocery-space-age
https://www.grocerydive.com/news/online-grocery-sales-fell-again-in-june-but-top-trends-are-firming-up/603820/
https://www.supermarketnews.com/online-retail/online-grocery-sales-level-june
https://www.supermarketnews.com/consumer-trends/more-grocery-shoppers-look-return-stores


KEY THEME
Fulfillment
Key stats, news and notes:  
• 99% of the U.S. population lives within 1 hour of a Walmart  
• For Target, in-store pickup orders are nearly 90% cheaper 

to fulfill than an online ship-to-home order. 
• 75% of shoppers used curbside pickup the past six months 
• Stores may soon use 1/3 of their space for online order  

fulfillment. 
• Sam’s Club has piloted a Scan & Ship Service that allows 

shoppers to scan product QR codes in-store that are 
eligible for home delivery.

Fulfillment News from July 2021

North AmericaFulfillment

KEY TAKEAWAY 
Advanced fulfillment has increased product accessibility and consumer 
satisfaction. Leverage retailers’ evolving fulfillment capabilities as purchase 
points, and adapt your models to meet your category’s needs.

July 2021 Quartz, Modern Retail

Amazon Lags Walmart, But Catches Up to UPS with MCF

Tags

July 14, 2021 Supermarket News, Progressive Grocer, AdWeek

Walmart Automates 25 Regional Distribution Centers

July 28, 2021 Retail Dive, Retail Info Systems, Supermarket News

Walmart Will Sell Its Omnichannel Tech To Other Retailers

July 22, 2021 Progressive Grocer, Marketing Dive, Instacart

Instacart to Build Robotic Fulfillment Centers

July 30, 2021 TechCrunch

Gopuff Set to Expand Its Grocery Delivery Service

https://qz.com/2029837/amazon-is-now-within-one-hour-of-77-percent-of-all-americans/
https://qz.com/2029837/amazon-is-now-within-one-hour-of-77-percent-of-all-americans/
https://progressivegrocer.com/power-parking-lots
https://www.retaildive.com/news/stores-may-soon-use-one-third-of-their-space-for-e-commerce-fulfillment-re/603977/
https://www.supermarketnews.com/technology/sam-s-club-pilots-scan-ship-service-three-clubs
https://qz.com/2029837/amazon-is-now-within-one-hour-of-77-percent-of-all-americans/
https://www.modernretail.co/platforms/amazon-briefing-amazon-takes-a-step-closer-to-ups/
https://www.supermarketnews.com/technology/walmart-kicks-automation-25-regional-distribution-centers
https://progressivegrocer.com/walmart-brings-high-tech-automation-supply-chain
https://www.adweek.com/commerce/walmarts-automation-warehouse-tetris/
https://www.retaildive.com/news/walmart-to-sell-its-omnichannel-capabilities-to-other-businesses/604057/
https://risnews.com/walmarts-now-selling-its-retail-tech-other-retailers
https://www.supermarketnews.com/technology/walmart-offers-its-e-commerce-know-how-other-retailers
https://progressivegrocer.com/instacart-build-robotic-fulfillment-centers?utm_source=omeda&utm_medium=email&utm_campaign=NL_PG+Breaking+News&utm_keyword=&oly_enc_id=3447F0825412J9H
https://www.grocerydive.com/news/instacart-teams-with-fabric-on-automated-fulfillment-service/603744/
https://www.instacart.com/company/blog/company-updates/instacart-announces-next-gen-fulfillment-initiative-for-retail-partners/
https://techcrunch.com/2021/07/30/gopuff-confirms-new-1b-cash-injection-at-a-15b-valuation-to-expand-its-instant-grocery-delivery-service/


KEY THEME
Social Commerce
Key stats, news and notes:  
• Nearly 1 in 3 US Facebook users will buy via the platform 

in 2021. 
• Average monthly time spent in photo and video apps on 

Android jumped 375% from Q4 2019 to Q2 2021.

Social Commerce News from July 2021

North AmericaSocial Commerce

KEY TAKEAWAY 
As a July Marketing Dive article mentions, the role of social media has shifted 
in the consumer purchase journey from being a place where consumers 
discover new products to being a channel where products are purchased.  
The path to purchase is evolving as new technologies are bringing 
transaction points nearer than ever.

July 7, 2021 eMarketer

Social Commerce Surpasses $30B in US

July 2021 AdAge, AdAge, Marketing Dive

Twitter Launches, Plans More eCommerce Features for 2H 2021

Tags

July 7, 2021 ModernRetail

Food and beverage brands embrace viral recipes on TikTok

July 16, 2021 eMarketer

Taking Advantage of Social Commerce Trends

July 29, 2021 Marketing Dive

Instagram, Facebook, Snapchat Want to Lead Social Commerce

https://www.emarketer.com/content/nearly-1-3-us-facebook-users-will-buy-on-platform-this-year
https://www.adweek.com/media/app-annie-tiktok-leads-youtube-in-average-time-spent-per-month-in-the-us/
https://www.marketingdive.com/news/e-commerce-skyrocketed-during-the-pandemic-now-instagram-facebook-and-sna/604175/
https://www.emarketer.com/content/social-commerce-surpasses-30-billion-us
https://adage.com/article/digital-marketing-ad-tech-news/twitter-tests-e-commerce-new-way-make-purchases/2353306
https://adage.com/article/digital-marketing-ad-tech-news/twitter-reveals-e-commerce-and-data-strategy-ad-pitch-deck/2347546
https://www.marketingdive.com/news/nike-patagonia-walmart-among-brands-piloting-twitters-new-e-commerce-fea/604142/
https://www.modernretail.co/platforms/simple-and-visual-food-and-beverage-brands-embrace-viral-recipes-on-tiktok/
https://www.emarketer.com/content/how-us-retail-brands-take-advantage-of-growing-social-commerce-trends
https://www.marketingdive.com/news/e-commerce-skyrocketed-during-the-pandemic-now-instagram-facebook-and-sna/604175/


KEY THEME
Livestreaming
Key stats, news and notes:  
• Amazon hosted more than 1,200 live streams during its 

annual Prime Day sale in October.  
• Live-streaming is forecast to generate $11 billion in U.S. 

sales this year and nearly $26 billion by 2023. 
• Livestreaming in China is forecasted to reach $131.52 

billion in 2021 or 37.4% of total social commerce sales in 
the country.

Livestreaming News from July 2021

North AmericaLivestreaming

KEY TAKEAWAY 
Livestreams continue to grow in popularity as they provide users an online 
experience more engaging and personal than traditional eCommerce. Brands 
are finding success in creating content that’s simultaneously informational 
and entertaining to strengthen customer relationships and interact with users 
in real-time.

July 2, 2021 eMarketer

Livestreaming Commerce Best Practices

July 1, 2021 eMarketer

How Important Will Livestreaming Be in 2021?

Tags

July 8, 2021 Washington Post

Retailers bet big on Livestream

July 15, 2021 Marketing Dive

Triller Pivots to Shoppable Livestreams with Brand Partners

July 26, 2021 Social Media Today

YouTube Pilots Live-Stream Shopping with Select Creators

China

https://www.washingtonpost.com/business/2021/07/08/live-stream-shopping/
https://www.washingtonpost.com/business/2021/07/08/live-stream-shopping/
https://www.emarketer.com/content/best-practices-livestreaming-commerce
https://www.emarketer.com/content/best-practices-livestreaming-commerce
https://www.emarketer.com/content/best-practices-livestreaming-commerce
https://www.emarketer.com/content/how-important-will-livestreaming-social-commerce-2021
https://www.washingtonpost.com/business/2021/07/08/live-stream-shopping/?wpisrc=nl_sb_smartbrief
https://www.marketingdive.com/news/triller-pivots-to-long-form-videos-shoppable-livestreams-with-brand-partne/603321/
https://www.socialmediatoday.com/news/youtube-launches-initial-test-of-live-stream-shopping-with-selected-creator/603738/


Sources

There were a lot of updates from Amazon in July… 
• On July 5th, Andy Jassy, the former head of AWS, assumed the 

CEO role following Jeff Bezos’s departure. 
• Facing increased competition, Amazon missed Wall Street’s 

expectations for the second straight quarter. 
• Some have speculated that shoppers have grown less inclined to 

make big purchases during Prime Day, and maybe there is another 
big sales event to come in October/ Q4.  

• Amazon released top-selling items data that suggests that 
shoppers are seeking more social and active lifestyles in 2021.

Tags

AmazonRetail Dive, Wall Street Journal, AdWeek, Ad Age, GeekWire, Retail Dive, 
Supermarket News, Modern Retail, eMarketer, Path to Purchase

 

KEY TAKEAWAY 
Recent commentary about Amazon has suggested that their retail business has slowed 
and faced more challenges (competitive, regulatory) while their advertising, logistics 
and other divisions like AWS, remain a strength for the company. Expect Amazon to be 
a key retail player and a more prominent force in advertising.

RETAILER SPOTLIGHT
Amazon

https://www.emarketer.com/content/prime-day-2021-recap-tempered-growth-changes-shopping-behavior
https://www.emarketer.com/content/prime-day-2021-recap-tempered-growth-changes-shopping-behavior
https://pathtopurchaseiq.com/prime-day-companies-dont-sell-amazon-might-have-had-most-success
https://www.aboutamazon.com/news/retail/top-selling-items-on-amazon-in-2021-reflect-a-shifting-america
https://www.retaildive.com/news/is-it-day-two-at-amazon-yet/602760/
https://www.wsj.com/articles/amazon-primed-andy-jassy-to-be-ceo-can-he-keep-what-jeff-bezos-built-11625218225
https://www.adweek.com/commerce/as-jeff-bezos-steps-down-as-amazon-ceo-these-four-industries-will-bear-his-mark-forever/
https://adage.com/article/digital-marketing-ad-tech-news/amazon-revises-its-corporate-values-just-days-jeff-bezos-steps-down/2348491
https://www.geekwire.com/2021/amazon-elevates-two-execs-senior-leadership-team-new-ceo-andy-jassy/
https://www.retaildive.com/news/despite-prime-day-amazon-q2-misses-as-pandemic-boost-fades/604198/
https://www.supermarketnews.com/retail-financial/amazon-s-brick-and-mortar-sales-rebound-q2
https://www.modernretail.co/platforms/cheatsheet-amazons-2021-growth-was-propelled-by-retail-services/
https://www.emarketer.com/content/prime-day-2021-recap-tempered-growth-changes-shopping-behavior
https://pathtopurchaseiq.com/prime-day-companies-dont-sell-amazon-might-have-had-most-success
https://corporate.walmart.com/newsroom/2021/05/06/walmart-cooks-up-new-interactive-food-adventure-experience-to-teach-families-about-healthy-eating-with-partnership-for-a-healthier-america


Sources

Back to School eCommerce sales could reach $41 billion this year, jumping 
13% year over year, likely attributed to more students expected to attend 
class in person in 2021. 
• 70% of consumers will do their back-to-school shopping both online and in-

store. 
• 85% of American shoppers expect to spend the majority of their back-to-

school budgets on apparel, shoes, coats and functional wearable items 

Retailers are relying on other back-to-school marketing tactics like new 
partnerships and investing in channels like TikTok to reach teens directly.  

Retailers are promoting the ability for shoppers to buy in person, online, and 
through fulfillment methods like buy online and pickup in-store.

Tags

U.S.eMarketer, Retail Dive, Retail Dive, AdWeek, Storebrands, Modern Retail, 
Waze Ads, Storebrands, Modern Retail, Wall Street Journal

 

KEY TAKEAWAY 
With back-to-school plans varying by region due to COVID/ Delta variant, brands 
should continue to prioritize omnichannel shopping solutions and multiple fulfillment 
methods to provide families the flexibility to the products they need.

2021 Back to School Season Forecasts

Walmart Amazon

https://www.emarketer.com/content/back-to-school-ecommerce-sales-will-grow-another-10-this-year
https://www.emarketer.com/content/back-to-school-ecommerce-sales-will-grow-another-10-this-year
https://storebrands.com/shopper-survey-anticipates-stark-increase-back-school-shopping?utm_source=omeda&utm_medium=email&utm_campaign=NL_SB+Today&utm_keyword=&oly_enc_id=3447F0825412J9H
https://storebrands.com/shopper-survey-anticipates-stark-increase-back-school-shopping?utm_source=omeda&utm_medium=email&utm_campaign=NL_SB+Today&utm_keyword=&oly_enc_id=3447F0825412J9H
https://www.emarketer.com/content/back-to-school-ecommerce-sales-will-grow-another-10-this-year
https://www.retaildive.com/news/back-to-school-shopping-could-reach-nearly-33b-deloitte/603089/
https://www.retaildive.com/news/back-to-school-shopping-to-rise-9-in-2021-kpmg/602715/
https://www.adweek.com/commerce/back-to-school-spend-is-projected-to-hit-a-new-high/
https://storebrands.com/walmart-highlights-own-brands-exclusives-back-school-season
https://www.modernretail.co/retailers/prime-day-made-back-to-school-shopping-season-come-early/
https://www.waze.com/ads/article/back-to-school-infographic/
https://storebrands.com/shopper-survey-anticipates-stark-increase-back-school-shopping
https://www.modernretail.co/retailers/big-box-retailers-are-betting-on-new-brands-to-drive-back-to-school-sales/
https://www.wsj.com/articles/retailers-have-back-to-school-in-the-bag-11627297200
https://corporate.walmart.com/newsroom/2021/05/06/walmart-cooks-up-new-interactive-food-adventure-experience-to-teach-families-about-healthy-eating-with-partnership-for-a-healthier-america


Sources

With Instacart’s new CEO hailing from Facebook and more than 55 
hires stemming from the social network this year, Modern Retail 
speculates that the future of Instacart could be one more focused on 
recipes and videos. Creating a more social experience may help 
Instacart be an app that shoppers want to open several times a week 
to share content with friends.

Tags

InstacartModern Retail, The Information, Instacart

KEY TAKEAWAY 
Instacart’s key hires should help it remain competitive when competition and forecasts 
have indicated that DoorDash, Uber and others are on their way to challenging the 
online grocery delivery and fulfillment space. With several key hires, innovation should 
be expected from Instacart, especially with advertising products and solutions.

Instacart’s Future Could Be More Social, Focused on Inspiration

http://www.apple.com
https://www.modernretail.co/platforms/instacarts-new-ceo-signals-a-social-media-like-future/
https://www.theinformation.com/articles/instacart-ceo-hire-is-part-of-monthslong-raid-of-facebook-staff
https://www.instacart.com/company/pressreleases/instacart-appoints-board-member-fidji-simo-to-chief-executive-officer-and-announces-founder-and-current-ceo-apoorva-mehta-will-serve-as-executive-chairman-of-the-board/


Sources

Brands and retailers are taking notice that shoppers aren’t making the 
same impulse purchases they were in-store when shopping online. 
51% of consumers said they make fewer impulse purchases when 
shopping online. 

Anycart, an Amazon-backed online grocery startup, encourages 
impulse purchases via a stoppable recipe platform. The third-party 
technology connects to retailers’ inventory systems similar to Instacart 
and saves consumers an average of 30% on markup costs per order 
due to Anycart’s direct relationship to retailers’ fulfillment methods.

Tags

AmazonModernRetail

KEY TAKEAWAY 
Shoppers could gravitate to shoppable recipe platforms as many consumers have 
grown tired of cooking at home during COVID. Inspiring shoppers and providing quick 
access to available, shoppable inventory, is a smart way to attract and retain key grocery 
audiences.

Why Amazon Is Investing In Unplanned Grocery Purchases

Shoppable Content

https://www.modernretail.co/platforms/why-amazon-is-investing-in-unplanned-grocery-purchases-with-anycart/
https://www.modernretail.co/platforms/why-amazon-is-investing-in-unplanned-grocery-purchases-with-anycart/


Sources

This month Feeding America, the country’s largest hunger-relief 
organization, has launched a grocery eCommerce platform. In the 
same month, Google has launched its food insecurity site designed 
as a SNAP benefit search tool to support those needing access to 
SNAP-eligible locations. 

42 million people in the U.S. may face food insecurity this year. In 
recent months, SNAP accessibility through online channels has 
experienced significant progress fighting the barriers to entry caused 
by previous logistical hurdles.

Tags

GoogleGrocery Dive, Grocery Dive

 

KEY TAKEAWAY 
Google searches for "food bank near me," "Supplemental Nutrition Assistance 
Program (SNAP)," "food stamps application,” and "school lunch pick up” hit record 
highs in the last year. Even cash-strapped consumers have been seeking online tools to 
support their regular food needs. Brands should continue to monitor the space and 
work with key retailers/ partners to reach this important audience with their products.

Feeding America launches online grocery ordering system, 
Google launches SNAP benefit search tool

SNAP, EBT

https://www.grocerydive.com/news/feeding-america-launches-online-grocery-ordering-system/603667/?utm_source=Sailthru&utm_medium=email&utm_campaign=Issue:%202021-07-21%20Grocery%20Dive%20%5Bissue:35598%5D&utm_term=Grocery%20Dive
https://www.grocerydive.com/news/google-launches-food-insecurity-site-snap-benefits-search-tool/602621/?utm_source=Sailthru&utm_medium=email&utm_campaign=Issue:%202021-07-02%20Grocery%20Dive%20%5Bissue:35247%5D&utm_term=Grocery%20Dive
https://www.grocerydive.com/news/feeding-america-launches-online-grocery-ordering-system/603667/?utm_source=Sailthru&utm_medium=email&utm_campaign=Issue:%202021-07-21%20Grocery%20Dive%20%5Bissue:35598%5D&utm_term=Grocery%20Dive
https://corporate.walmart.com/newsroom/2021/05/06/walmart-cooks-up-new-interactive-food-adventure-experience-to-teach-families-about-healthy-eating-with-partnership-for-a-healthier-america
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Add to Cart is a monthly commerce news summary of 
the key stories, trends and themes that eCommerce 
teams should be aware of. 

Each month, we will summarize no more than 10 key 
stories and topics that affect eCommerce marketers. 

From the US to global, marketplace news to product 
innovations and new strategies, we will summarize some 
of the key topics for eCommerce marketers across 
several industries such as CPG, Foods and Healthcare. 

Wherever possible, key takeaways and thought starters 
will be provided to assist with any application of these 
topics to your own work.

About Add to Cart

Presented by


